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Figure 1. Prada Group Timeline³
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1. Declared in Prada's company profile 2020

INTRODUCTION

PRADA AND THE COMPETITORS
THE COMPANY

The primary goal of this report is to perform a financial analysis of Prada Group (hereafter
referred as “Prada”, “the company” or “the group”). First, a brief strategic analysis of the
group is presented to understand how it operates, its main competitors, strengths and
opportunities. The second part presents an in-depth analysis of relevant key financial
indicators in the horizontal period of 2019-2021, also compared with benchmark
competitors: Hermes and Salvatore Ferragamo. Finally, based on the overall analysis, a
qualitative outlook and future suggestions are presented for Prada. 

Prada Group is a luxury fashion house established in Milan in 1913 by Mario Prada. It
specialises in leather handbags, travel accessories, shoes, ready-to-wear, and other
fashion accessories. Italy's design and manufacturing tradition, sophisticated style, and
outstanding quality are the hallmarks of Prada¹. In today's competitive market, skilled
craftsmanship and industrial manufacturing are the keys to the success of the Prada
Group's brands. As a result of this integration, the Group can turn its innovative fashion
concepts into commercially viable products. It is reflected in the company's numbers, as it
counts on six subsidiaries (Prada, Miu Miu, Church’s, Car Shoe, Marchesi 1824 and Luna
Rossa). Prada has a market capitalisation of $14,6 B². A detailed analysis of the company
can be found in Table 2.

2. Declared in Yahoo Finances 4/12/2022
3. From History of Prada - Annual Report
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EXTERNAL ENVIRONMENT

4. Luxury is back… to the future Bain & Company, 2021 

THE SWOT ANALYSIS

Figure 2. PEST Prada Group

Figure 3. Prada Group Swot Analysis

5.  The State of Fashion 2021 McKinsey & Company 



Power of Suppliers Power of Customers

Existing competitors

Substitutes New Entrants

Low

Low Low

High

Medium
Prada’s Group suppliers are
essential for product quality;
however, in many cases, the
fabrics and leather are made

especially for the Group. 



Luxury houses set a price
that stabilises their market.

Plus, customers want
exclusivity and brand

recognition. Thus, they
have a medium power. 

Few but big rivals: Products
within the industry are highly

differentiated. However,
Luxury houses compete in

factors such as design, quality
and brand recognition ⁶

Customers are not buying just
a product, but exclusiveness

and brand recognition. The risk
of substitutes is low, plus, the
production cost for the quality

expectations is high.

Luxury houses have a history
and have created customer

loyalty over time. Plus, capital
requirements are high and
there are strict legal, and
licensing requirements. ⁷
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PORTER’S FIVE FORCES

COMPETITORS' CHOICE

Figure 5. Prada Group Porter's Five Forces

6. Global Powers of Luxury Goods 2021 Breakthrough, Deloitte, 2021
7. I wear Prada, because I want to, European Journal of Multidisciplinary Studies, Nastaran Norouzi Richards, 2017

Figure 6. Prada Group Competitors Choice






 
 
 


Foundation 1913 1837 1927

Governance Italian company French company Italian company

Employees 13140 17595 3887

Pillars of
mission ⁸

Re-think the rules
Innovative tradition
Spirit of excellence
Uniqueness of talents
Beyind boundaries
Sustainable paths

1.
2.
3.
4.
5.
6.

High standards in design
and manufacturing
Ensure the durability of
the craftsmanship model
Dynamics of an
exclusive Omni channel
distribution network
Entrepreneurial spirit for
store managers

1.

2.

3.

4.

Enchanting its
classical elegance
Expansion of the
distribution network 
Optimization of the
product range 
 Ongoing
modernization of the
supply chain and the
l structure

1.

2.

3.

4.

Countries +70 countries 45 countries 90 countries

Main
products

Leather goods, handbags,
footwear, apparel,

accessories, eyewear and
fragances

Leather goods, saddlery,
ready-to-wear, accessories,
silk and textiles, watches,

perfume and beauty 

Leather goods, lifestyle
accessories, home

furnishings, perfumery,
jewelry and watches

Accounting
principles

IFRS
Jan-Dec

Euro

IFRS
Jan-Dec

Euro

IFRS
Jan-Dec

Euro
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8.  Declared in Prada, Hermes and Salvatore Ferragamo's annual report 2021

Table 1: Prada and the competitors

Although there are various players in the market, some are not listed (e.g., Giorgio
Armani), do not share a similar business model (e.g. Inditex), do not share similar product
categories (e.g. Moncler) or similar reporting dates (e.g. Burberry). For instance, we chose
Hermes and Salvatore Ferragamo, Table 2 summarizes the most important characteristics
of these companies’ strategies: 

The ability to evaluate Prada's performance in comparison with other companies operating
in the same or similar competitive landscape becomes highly valuable. The evaluation of
competitors is based on the positioning map with the following two dimensions: revenues
and luxury perception in the market, as Table 1 shows. 



The observable change is due to the increase in Net Profit by 15,04% in 2021, driven
by an increase in Gross Margin by 9.82%⁹, a low impact of taxation (3,76%) and
financial expenses (2,02%). Even though the gross margin increased due to the
closure and interrupted functioning of stores during the pandemic, the sales from
directly operated stores and franchisees decreased. But the fixed costs related to the
stores (rents and salaries of employees) still had to be paid, resulting in increased
Selling Costs and therefore increased operating expenses that stand for 42,2% of the
revenues.

In comparison to the benchmark companies,
Hermes (22%) and Salvatore Ferragamo (12%),
Prada has the lowest growth in the Net profit
Margin from 2019-2021, mainly because
Hermes managed the impact of financial
expenses and operating expenses on net profit
better than Prada. This is explained in Graph 2,
Hermes has half the impact of financial
expenses in comparison to Prada due to a
higher contribution of its interest expenses in
debts of Prada, which can be clearly seen in the
Cost of Debt ratio (D/E ratio chapter).
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9. Gross Margin increased due to increase in sales revenue (4,34%) and decrease in COGS due to economies of scale (Purchases of raw
    material) and reduction in inventory as stated in Consolidated Financial Statements of Prada Group, Pg 215 (Note No.33)  

The Covid-19 pandemic continued to fuel a transformation process in the luxury goods
market in 2021. The financial analysis is structured in two different parts: Initially,
profitability analysis is performed to comprehend Prada Group's capability to make
profits. Afterwards, to determine the group's short-term solvency and how to generate
and manage cash, a liquidity analysis is performed. As part of the analysis, the real
reason behind Prada's economic results for 2021 is captured, specifically when
compared to 2019, due to 2020 being a distressing year of achievements. The report
also considers the performance of its close competitors in the niche markets to help
with the benchmarking of Prada Group. 

FINANCIAL ANALYSIS

PROFITABILITY ANALYSIS

NET PROFIT MARGIN

Graph 2. Financial and Operating impact on Revenues 2021

Graph 1. Prada Cost of goods composition variation 2019-2021

The Net Profit Margin was chosen to
investigate Prada’s ability to obtain profit
from revenues, considering, in addition, the
impact of taxes and operational and financial   
activities. In 2020 Prada had a negative Net
Profit and consequently a negative Net profit
margin, leading to inconsistent results; thus,
we compared 2021 with the pre-covid year
2019. The value of the Net profit margin for
Prada improved by 10,3% from 2019 (7,9%)
to 2021 (8,7%).



ROE = 
Net Prof i t

Shareholders '  Equi ty

Moreover, the Operating Expenses for Prada are
higher in comparison to the benchmark since they
own more Directly-operated stores (DOS) and a
lower number of franchises, as depicted in Graph 3.
On the other hand, for Salvatore Ferragamo,
financial expenses had a significant impact on its net
profit, and the operating expenses behave similarly
to Prada. It can be concluded from the above
analysis that operating expenses are shrinking a big
part of the revenues and are a matter of concern for
Prada Group.

ROE is calculated as the net profit over the total
equity and measures remuneration as a percentage
of  shareholders’ investment. It was chosen as it is
one of the effective ways of measuring how well a
company can use the shareholders' money and
gives valuable insight to investors. Due to Prada's
negative Net Profit and ROE in 2020, we compared
2021 with the pre-covid year 2019. The value of
ROE for Prada improved by 10% from 2019 (8,6%)
to 2021 (9,4%).
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Graph 3. Owned Stores and Franchisees Benchmark 

RETURN ON EQUITY

In comparison with the other companies, it is
possible to indicate that Hermes increased its
indicator by 11,8% because it developed a
strong e-commerce presence in all regions of
the world with growth in traffic by (+64%) and
the number of new online shoppers up to
60%¹¹ in 2021. Comparing the revenues
based on location in Graphs 5-7, Hermes
experienced strong growth of 23% in sales in  

the Asia-Pacific region in comparison with Prada and Ferragamo 18% and 3,36%,
respectively, from 2019 to 2021, benefitting from the rollout of the new digital platform in
Asia with very high growth in e-ecommerce sales. 

Graph 5: Prada sales distribution channels 2019 vs 2021 

This was caused by the increase in Net Profit by 15,04% in 2021 and the increase in
Gross Margin (9,82%) explained in the Net Profit Margin. Such growth in net profit is also
explained by growth in direct e-commerce sales by 76% from 2019 to 2021 (Graph 4)₁₀,  
 which accounts for approximately 7% of the total 2021 retail sales. Thus, it is possible to
conclude that the Group’s strategies in the e-commerce channel are positively impacting
the earnings for shareholders on the investments they made in the company. 

Graph 4. ROE Benchmark for 2019, 2020 and 2021

10. Press release Prada Spa approves group results as of 31 December 2021- Retail Sales (Page 2)

11.  Hermes Annual Report 2021, Page 36, Section 1.7.4 Digital Strategy



Asia excluding Japan (+14%) posted strong growth driven by an excellent 4th quarter of
2021 (+47%) with the support of dynamic activity in Greater China, Korea and Australia¹².
In conclusion, the return on equity of Prada can be improved if they focus towards
strengthening its position in the high-potential Asian markets.

Graph 7.Variation of sales by geography 2019
vs 2021 - Hermes

Graph 6.Variation of sales by geography 2019 vs
2021 - Prada
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Graph 8.Variation of sales by geography 2019 vs
2021 - Salvatore Ferragamo

FINANCIAL LEVERAGE ANALYSIS

For a more accurate profitability analysis,
it is necessary to understand how asset
management and financing choices
affect shareholder value through the
leverage of ROE. In addition, looking at
ROE through a ROA-based financial
leverage formulation can highlight
changes in ROE concerning variation in
D/E ratios and ROA since the non-
financial liabilities¹³, for Prada and the
benchmark companies, are negligible
compared to total liabilities and thus
cannot be used by higher management
to improve the profitability. Table 2: Calculation of financial leverage parameters

Financial
Leverage 2021 2020 2019

Return on Equity
(ROE) 9,39% -1,93% 8,70%

r 1,77% 2,50% 1,78%

Return on Assets
(ROA) 7% 0,30% 4,40%

Debt/Equity (D/E) 1,22 1,29 1,36

s 0,7 0,75 1,08

ROE LEVERAGE

12.  Hermes Annual Report 2021, Page 6, Sales by geographical area at the end of December
13.  Since ROI=EBIT/Net Invested Capital, where Net Invested Capital = Total Assets-Non Financial Liabilities. 
14.  r=(EBIT-EBT)/Total Liabilities 

___________
 

15.  For 2020, r is higher than other years because financial expenses are much more higher than the financial income due to the
       dropped sales and discontinued operations during COVID -19 pandemic  
16. Tax Burden Ratio (s) = Net Profit / EBT
17.  Prada Annual Report 2019, Notes to Consolidated Statements No. 36 - Prada SPA and Italian Revenue Agency stipulated a preliminary agreement regarding the tax benefit regime 

The impact on ROE is principally due to an increase in ROA from 2019 to 2021 by 37% and
a reduction in the D/E ratio by 11,5%. The r¹⁴ ratio has a constant and positive value over
time except for 2020¹⁵; it signifies that the company’s financial expenses are higher than the
financial income, and it is abysmal. However, this variation is identical throughout the
industry and thus with the benchmarking companies. In addition, the s  (Tax burden ratio) is
lower than 1 for 2021 and 2020, which is considered regular when the company is paying
taxes and no extraordinary events occur, while for 2019, the ratio is greater than 1 since net
profits increased due to income from the tax benefits regime from the use of qualifying
intangible assets.¹⁷ 

16



ROA = 
Operat ing Prof i ts (EBIT)

Total  Assets

Wholesale

Retail + e-Commerce

92.37%

7.63%

Consequently, the Operating Profit increased from € 306 million in 2019 to € 489 million
(60%). The reason for the increase of EBIT in 2021 is majorly due to improved economies
of scale and boosted sales after the 2020 pandemic period fueled by the efficient
omnichannel strategy heightened via the e-Commerce sales¹⁸. This, in turn, paved the way
for an increased number of younger generations that are becoming a greater share of the
Prada business. It is important to note that this change in the trend of increased Gen Z is
prevalent not only in Prada but also in the luxury goods industry in general, as disclosed in
Graph 10.
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RETURN ON ASSETS

Graph 10. Luxury goods market segments
based on generation - Bain & Co.

Graph 11. Salvatore Ferragamo distribution
channels

While Prada and Hermes explored the omnichannel strategy focused on e-commerce
retails, Salvatore Ferragamo did not invest much in developing their e-commerce²¹, which
led to a drop in sales during 2020, and it is taking more time for Ferragamo to recover.

To get an insight into how Prada can generate
operating profits from its investments, we decided
to compute ROA with total assets as a proxy of
investments and to understand its effect on the
ROE leverage.
The main parameters affecting ROA are the total
operating expense, which increased only
marginally by 2,2%, as compared to the increase in
revenues (9%). Graph 9. ROA Benchmark for 2019, 2020 and 2021

18.  Prada made an investment of € 16.3 million in 2021 and € 23.9 million in 2020 towards technological and digital evolution projects in the retail e-commerce market- Annual Report of
       Prada 2021- Note No. 36 Pg 198 (Intangible Assets)
19.  48% contribution of cash and cash equivalents in Total Assets- From Vertical Segmentation Analysis of Hermes

Compared with the benchmark companies, Hermes has
almost 3,5 times the ROA of Prada and Ferragamo in 2021
which depicts the higher ability of Hermes to generate
operating profits from investments in the right assets. 
 However, the year-on-year growth in ROA for Hermes only
increased by 7,7% from 2019 (23,7%) to 2021 (25,5%). This
marginal change was due to the high increase in both EBIT,
as well as total assets. The total assets increased significantly
by 40,14%, mainly due to the contribution of cash and cash
equivalents. 19

20.   Hermes Annual Report 2021- Notes to Financial Statements- Note No. 9.3 , Pg 389
21.   Retail + e-commerce contributed to only 7.3% of the total revenues - Annual Report Salvatore Ferragamo- Revenues (Pg 53)

The reason for higher cash reserves for Hermes is due to the
group’s policy to save cash to finance its growth
independently. The cash and its equivalents are then re-
invested mainly in mutual funds and low-risk investments for a
short-term period. On the other hand, the EBIT increased due
to higher revenues from sales and lower financial expenses,
as explained under Net Profit Margin. While in the case of
Salvatore Ferragamo, the impact of the pandemic reduced the
operating profits by a very high margin, and it has only been
able to recover 95,4% of the ROA of 2019. 

20



D/E = 
 Liabi l i t ies

Shareholders '  Equi ty

This is why the Cost of Debt for Prada has decreased from 2019 (2,45%) to 2021 (2,25%),
along with the fact that the interest expenses plummeted due to the repayment of long-
term debts, which carry a higher rate of interests²³. While for Ferragamo, the D/E went up
in 2020 due to a decrease in Equity which is directly linked to a decrease in Net Profit²⁴
during the pandemic.

REPORT
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DEBT TO EQUITY RATIO

If we compare Prada and Hermes, there is a similar indicator trend over the three years.
Hermes, in particular, had a significant growth of Shareholders’ Equity due increase in
Cash reserves in 2021 (from 5,2 billion to 7,1 billion).

Graph 13. Contribution of long and short term
financial debts- Prada

D/E value makes it evident that Prada is not a highly
indebted company. The D/E is marginally greater than 1
throughout the years, which puts Prada in a risky
position, and in addition, it loses a large margin of its
operating profit on repaying debts. On the other hand,
Prada still can reduce its liabilities over the years and
generate profits from it. 

In addition, interest expenses are deducted from the income tax return, thus benefiting the
company. The positive performance of Prada can also be justified by the ROI (7,7%) being
greater than the Cost of Debts (2,25%), and Prada should pay attention to it.
The financial structure of Prada and Ferragamo is quite similar since the two companies
have a ratio greater than one. This is still an acceptable value because even though the
ratio is greater than one, it is still lower than 2, which signifies that the debts are not
exceeding the equity by a substantial amount. However, Hermes is leveraging more on
Shareholders’ Equity instead of Debt. Consequently, the D/E ratio for Hermes is 0,5,
meaning that it is a more reliable company.

To analyse the reliance of Prada and the
benchmark companies on debt over time and
to understand its relevance in the financial
leverage, we calculated the Debt-to-equity
ratio. For the analysis, we have taken the debt
as total liabilities to have an overall idea of the
company’s debt. 

Prada and Ferragamo have similar financial
structures and the trend from 2019 to 2021
remains stable for them.

Evidently, in 2020, Prada had a decreasing trend of debt since they decided to pay their
long-term debts by exploiting the received rental discounts and favourable foreign
exchange differences.²²

Graph 12. ROA Benchmark for 2019, 2020 and 2021

___________
 
22.   Prada Annual Report 2021- Notes to Financial Statements - Note No. 20, Pg 200

23.    Cost of Debt=Interest Expenses/Debts with explicit interest rates [So when interest expenses decreased, Debts with 

24.   Total Equity= Share Capital + Reserves + Net Profit



As can be seen from graph 11, Prada’s quick ratio has been steadily climbing from 2019
(0,8) to 2021 (1,06) by 32,7%. This reveals that Prada could not rely on its most liquid
assets to cover the current liabilities in 2019 and 2020. However, as evident from data in
Table 1, between 2020 and 2021, Prada’s liquid current assets²⁵ have increased by
49,62%, mainly due to the increase in cash (121,93%) from sales growth. Additionally, this
means that for 2021, Prada maintained a good balance between current assets and
liabilities and could generate cash quickly in the case of an emergency. 
 
A comparison of Prada with its competitors reveals that Hermes and Salvatore Ferragamo
have higher quick ratio values. In the case of Hermes, the quick ratio has increased from
2,45 to 2,92 between 2019 and 2020 due to both an increase in cash and financial
derivatives and a decrease in current liabilities. From 2020 to 2021, the current liabilities
have increased by more than the current assets causing a small drop in the quick ratio. In
contrast, Salvatore Ferragamo has seen a steady increase in quick ratio from 0,85 in 2019
to 1,26 in 2020 and 1,41 in 2021.

Overall, after looking at the data for Prada and comparing it with competitors, we can see
that the company is doing satisfactorily in terms of liquidity. However, its competitors have
considerably better positions, either because they possess more current than non current
assets (Salvatore Ferragamo) or have been prepositioned with twice as much quick ratio
(Hermes) due to higher liquid assets. 
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QUICK RATIO

LIQUIDITY ANALYSIS

Quick Rat io= Cash + STI + Receivables
Current Liabi l i t ies

Short-term liquidity indicators of a company
demonstrate its ability to balance its current
assets and liabilities. The conventional
indicator used for this is the current ratio.
However, since Prada is involved in retail, its
finished goods inventory fluctuates
depending on the seasons, trends and
customer behaviour. Therefore, the quick
ratio is a better indicator as it isolates only
the most liquid assets (defined as current
assets that can be converted into cash within
90 days or less) and provides a conservative
view of a company's liquidity. Graph 14. Quick Ratio Benchmark for 2019, 2020 and 2021

25.   Liquid Current Assets = Cash + Short Term Investments + Receivables



___________
 

 Capex Coverage =
Capital  Expenditure

Cash Flow from Operat ions
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CAPEX COVERAGE

Graph 14. Capex Coverage Benchmark for 2019, 2020 and 2021

26.   CAPEX Coverage increased due to higher magnitude of increase in CFFO after the end of pandemic as compared to the Capital Expenditure in tangible and intangible assets. 

27.   Annual Report Prada 2021- Notes to Financial Statements- Note No 15,16,17 

28.    Financial Year 2021 Results Presentation - CAPEX 
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29.    Annual Report Hermes 2021- Notes to the Consolidated Financial Statements - Note No. 7.2.2, Pg 382

To revitalize its competitive superiority, the luxury industry fundamentally requires
repeated innovations in R&D and manufacturing processes. Hence we decided to analyze
the CAPEX coverage to understand to what extent the company is investing in new assets
to grow and achieve higher revenue. The CAPEX Coverage for Prada doubled from 2019
to 2021, even after a drop in capital expenditure during the pandemic period (majorly due
to the ceased investments in real estate and change in the group policy of capital
expenditure only in strategic projects), which is practically a reflection of the reactivation of
the market   in 2021. In 2021, the Group almost doubled its investments²⁷ in tangible and
intangible assets with major contributions from restarting investments in real estate of 28%
(with 2 net openings and 120 relocation, and renovation projects²⁸) and development in
software for improving e-commerce. 

When comparing the values ​​of Prada with those of Hermes, we found that both companies
follow similar trends. Hermes decided to increase their capital expenditure in 2021, mainly
in Property, Plant and Equipment  and also in developing its omnichannel distribution
strategy. Hermes opened multiple stores and invested in the renovation of stores, mostly
in Asia. Finally, for Ferragamo, after the re-opening in 2021, the CFFO increased threefold
(324%) and still, the capital expenditure increased only by 49,2%. This shows that
Ferragamo is following a different strategy to avoid risking its liquidity and sustain cash for
future investments and emergency purposes.

It is clear from the CAPEX coverage that Prada and Hermes are companies with
expansion strategies and are willing to risk their cash inflow to increase their revenues and
maintain their leading positions in the luxury market. Ferragamo, on the other hand,
prefers to self-sustain its growth without using much of its operating profits and without
incurring additional debts.

29
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QUALITATIVE OUTLOOK AND FUTURE SUGGESTIONS

___________
 
30.    Annual Report Prada 2021- Economic Risks And International Business Risks -Pg 72
31.    Annual Report Hermes 2021-Other Information- Pg 80
32.    Luxury is back… to the future Bain & Company, 2021

3 0

In 2020, the global  economy was negat ively af fected by the Covid-19
outbreak. Even though i t  was in i t ia l ly  uncertain,  i t  gave e-commerce
fashion more momentum. I t  was only the most f lexible and digi ta l ly
or iented companies that survived and regained pre-pandemic levels,  such
as Prada and Hermes; the others struggled to survive.  
2021 was a turning point  for  Prada. With a developing transformat ional
omnichannel  strategy ,  Prada Group has enhanced the perceived value of
i ts products and brands, which has generated revenue growth and put i t  on
a path to long-term success. Also,  thanks to i ts long-term-or iented
strategy based on sustainabi l i ty  and outstanding qual i ty,  Prada Group can
f ind more margins in the Asian markets and also increase i ts customer
base by focused target ing on the younger generat ions.  

The f inancial  indicators of  Prada are providing mixed signals as compared
to the benchmark companies.  Al though i t  performs better than most of   i ts
compet i tors,  there is st i l l  a gap between Prada and the industry leaders
l ike Hermes and LVMH. From a Prof i tabi l i ty  perspect ive,  Prada Group's
performance is average as i t  spends a considerable f ract ion of  i ts
revenues on operat ing expenses³¹ .  I f  a pandemic- l ike disrupt ive s i tuat ion
occurs,  Prada wi l l  s t ruggle to pay div idends to i ts shareholders and might
have to use i ts cash reserves. The investments made by Prada were very
convenient,  and the decis ions were prompt ly taken to expand their  onl ine
sales channel ,  which provided a great return on their  assets.  Concerning
their  debts,  Prada is not a very highly indebted company and is ef fect ively
using i ts debts and reducing them year-on-year.  This is a posi t ive s ign in
terms of  the prof i tabi l i ty  of  the company. Consider ing the company’s
Liquidi ty prospects,  the cash reserves are increasing, and Prada wi l l  be
able to cover al l  i ts  current l iabi l i t ies i f  necessary.  Af ter a weak
performance in 2020, the change in Group's pol ic ies brought major
changes in their  capi ta l  expendi ture,  and they are re- invest ing their
operat ing cash f lows into acquir ing useful  assets.  

The future of  Prada could be qui te promising as i t  is  synonymous with
latest  innovat ions and transformat ions and is broadening the hor izons of
luxury.  As a suggest ion,  they can increase their  posi t ion in the high-
potent ia l  Asian markets by leveraging their  omnichannel  and distr ibut ion
network strategies and approaching the younger generat ions wi th a
demand for new vir tual  and sustainable ways to enjoy luxury (AI,  VR and
Metaverse) .3 2



Annual Financial Reports and other Corporate Releases of Prada Group, Hermes and                   
Salvatore Ferragamo for the year 2018, 2019, 2020 & 2021:

Global Powers of Luxury Goods 2021 Breakthrough:

 I wear Prada, because I want to European Journal of Multidisciplinary Studies,                
Nastaran Norouzi Richards-Carpenter: 

 Financial Accounting - Robert Libby, Patricia A. Libby, Frank Hodge-Ninth edition

Performance Measurement and Management for Engineers - Arnaboldi M., Azzone G.,      
Giorgino M.

Financial Statements - Thomas R Ittelson - Third Edition

Corporate Finance: Theory and Practice - Aswath Damodaran

Accounting, Finance and Control slides - Deborah Agostino

Accounting Finance and Control slides - Arnaboldi M

Luxury Goods Worldwide Market Study - Bain & Co-Altagamma - Fall 2021 Edition

Statista - https://www.statista.com/search/?

S&P Global - https://www.spglobal.com/ratings/en/

Yahoo Finance - https://it.finance.yahoo.com/

Bloomberg - https://www.bloomberg.com/europe

Fortune Business Insights - https://www.fortunebusinessinsights.com/luxury-goods-
market-103866

       https://www.pradagroup.com/it/investors/investor-relations/results-presentations.html
       https://finance.hermes.com/en/regulated-information/
       https://group.ferragamo.com/en/investor-relations/financial-documents/2021

     https://www2.deloitte.com/content/dam/Deloitte/at/Documents/consumer-business/at-           
global-powers-of-luxury-goods-2021.pdf

       https://revistia.com/files/articles/ejms_v2_i6_17/Nastaran.pdf

 

newSearch=true&q=luxury+goods+industry&qKat=search&p=1
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https://www.spglobal.com/ratings/en/
https://it.finance.yahoo.com/
https://www.pradagroup.com/it/investors/investor-relations/results-presentations.html
https://finance.hermes.com/en/regulated-information/
https://group.ferragamo.com/en/investor-relations/financial-documents/2021
https://www.statista.com/search/?newSearch=true&q=luxury+goods+industry&qKat=search&p=1
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